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Attention: This is *Time Sensitive* So Don’t Miss It Out… 
 

SOMETHING BIG IS COMING 
Mark 7th January 2008 on Your Calendar! 

 
 

Year 2008 is going to be YOUR year. 

 
Because for the first time ever, technical skills, age, geographic location, and 

number of years in experience are no longer a factor. You will be your own brand of high 
profile, mega wealthy Internet Marketing Guerilla... 
 

... Rivaling companies on the Internet Marketing platform and annihilating your 
competitors without mercy (and some gurus while you're at it). 
 
You've heard us alright. 
 

Something *BIG* is about to come and change the way you do business 

forever - just as it had changed the fortunes for these problematic, financially-challenged 
individuals... 
 
 

Click Here To Find Out More 
 

Warning! Discover how you can join the top 5% of the world’s Marketing Top 
Guns before 7th January 2008 and kick start the New Year with a *BIG* Bang… or risk 
getting squished by your competitors! 

 

Remember… finally this is YOUR chance to be part of the next ELITE 
generation of critically acclaimed, profit-making Internet 'celebrity'! 

NO technical knowledge and years of experience required. 
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[00:00] 
 
Edmund: Good afternoon. This is Edmund Loh here. Joining me here is my  

partner, Vince Tan, from IMGuerilla.com addressing a very 
important concern to the Internet Marketing community and arena 
as well on ONE very important message. Both Vince and I have 
commonly asked by people on the question on the subject of “what 
actually contributes to Internet Marketing success” and hence we 
actually and totally introduced this module called “The Internet 
Marketing Factors”. Where, we believe that Internet Marketing 
success has nothing to do with age, technical skills, previous 
experience and we also covered other factors that should be of a 
concern. But before I get started… Vince are you there? 

 
Vince:  Hello everybody, Vince Tan here from IMGuerilla. 
 
Edmund: OK fantastic. How are you doing? 
 
Vince:  Fine, how are you?  
 
Edmund: Ok doing great. Alright 
 

Now before we get started here, I’d like to just make a quick 
introduction myself here. I’ve personally been marketing online for 
the past, almost three years. And I got started out in Resell Rights 
and eventually I expanded into the Private Label Rights business.  
 
I may not be the one who discovered it but I’ve actually popularized 
it to my guides, “Edmund Loh’s Guide to Private Label Rights” 
currently in version 3. And I’ve been producing a lot of Private Label 
Rights products since. If you have been looking out for private label 
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products with the name, Private Label Rights Gold or PLRGold. 
Yup, you know where they come from… 

 
Vince:  Huh… Yea. 
 
Edmund: Yea, alright. I’ve been doing the Private Label Rights Gold launch 

for the past two and a half years as well. With the final one, just 
launched last September 3rd and we’ve bagged in 65,000 in seven 
days, 71,000 in the tenth day and a total of exceeding USD 
100,000 in three months.  

 
And ever since then I’ve personally been approached by a lot of 
people on coaching for opportunities while personally at this time of 
writing, I do not offer this just yet.  

 
However I feel the importance of addressing the concerns of 
Internet Marketing success factors and I’ve personally been 
privileged meeting Vince Tan here just some time end of last year 
in 2006 and since then we’ve been friends. We both have one 
common mission just after our previous discussion.  
 
And before we continue I’d like to hand it over to Vince to 
personally introduce himself. Vince, ok please tell the audience 
much about yourself. 

 
Vince: Ok, thanks Edmund. Well I’m actually an author, web publisher, 

software developer and a business consultant. Some of my latest 
income records include 69,000 in 7 days and 25,000 in 24 hours. 
And recently I was featured speaker in World Internet Summit and 
maybe you guys might not notice is that all this happened only in 
the last 12 months. So, I started doing Internet Marketing in 

http://www.privatelabelrightsgold.com/
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November last year from scratch. I didn’t know anything about 
Internet Marketing before that. So, yea.  

 
This is something that a lot of people are really curious about and 
how they go about getting from nowhere to somewhere in the last 
12 months. So these are some of the things I think we’re going to 
share with you listeners there on how we actually gained success 
fast and effectively. And also some of the, I should say, factors that 
people think is required to be successful in Internet Marketing. So, 
by the way, Edmund, you didn’t actually tell people what your age 
is. 

 
Edmund: Haha. We’ll reveal that shortly. 
 
Vince:  Ok.  
 
Edmund: I think we’ll keep it under the wraps for now.  
 
Vince: Ok cool. So come, let’s proceed with some of the burning questions 

that we’ll be answering afterwards. 
 
Edmund: Yea sure. Basically, in a nut shell, most of the people who went 

online in hopes of starting an internet business, they have always 
been often questioning on what I personally call the ‘Internet 
Marketing factors’. Ok I know the idea of the reality shows; Fear 
Factor comes to mind, while in more ways than one it really is like 
Fear Factor - Internet Marketing style here.  

 
People have been asking questions like “Do you think age is a 
factor? Do you think that technical skills are a factor? What about 
previous experience? Business skills? Number of years in Internet 
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Marketing? And one last one. Nowadays a lot of people have quite 
least question about the attitude towards Internet Marketing 
success as well.  

 
So we’ll cover each of them one by one. We’ll start with the first one 
that a lot of people have been asking here. Most people ask “Do 
you think that age is a factor?” What do you think of this, Vince? 

 
 
[05:58] 
 
 
Vince: Well definitely I don’t think it’s a factor at all because… I’m not sure 

if I consider myself as very young or young. I’m 26 this year so, I 
started at the age of 25 and I met many, many marketers coming 
from the age of even let’s say 30, 40, 50. Some people think that 
they may be too old for Internet Marketing but in actual fact at the 
age of 50 people still just started to do Internet Marketing and… 
Some of you may think that you’re too young for Internet Marketing.  

 
Well, 2 months ago back in San Francisco I actually met people as 
young as 4 and 6 years old attending World Internet Summit. And 
in fact, that with their mums’ guidance they actually did a firesale. I 
mean at age 6 doing a fire sale. 

 
Edmund: Cool… fantastic. By the way, 26 is still relatively young. 
 
Vince: Yea… thanks for that there’s no doubt about it that age is definitely 

not a factor there. You see? So what do you think, Edmund? 
What’s your verdict on this? 
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Edmund: I think that it is just a measure, a time measurement. You were 
asking about my age as well… 

 
Vince:  Yes. 
 
Edmund: I got started when I was 18 years old. Haha… Ok… 2 years back 

and I just celebrated my 21st birthday not too long ago. I do not 
think that anyone’s too young to even begin and at the same time, I 
don’t think anyone’s actually too old to begin.  

 
While Vince has personally covered the success timetable, I 
believe that a lot of people actually do make it in their 30’s and 40’s 
and even beyond that. As a matter of fact, we’ll take the offline 
business for example. Like the founders of Kentucky Fried Chicken, 
KFC, Colonel Sanders, he only made it after his retiring age. Ray 
Kroc, the founder of McDonald’s. 

 
Vince:  Yup. 
 
Edmund: He pretty much made it big time only right around his 50s to 60s.  
 
Vince:  Yup, precisely. 
 
Edmund: And the late Lim Goh Tong, who discovered Genting Highlands. He 

became a billionaire only in his later age, right? 
 
Vince:  Yup. 
 
Edmund: So, I think that the offline business did occur some successes that 

are quite common. And I think that online, we have many more 
advantages and benefits as well that the offline businesses do not. 
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Like for example, our start-up is very little. The risks are much more 
minimal than starting an offline business and it’s quite easy to reach 
a fraction in the pool of 1.17 billion Internet users.  

 
So yes, I think that no one’s actually too young or too old to actually 
achieve Internet Marketing success. Jeremy Gislason last night and 
his partner Simon Hodgkinson not too long ago and they revealed 
one very interesting fact to me. It seems that easily 2/3 of the 
Internet Marketing arena population consists of people easily aged 
40 years old and above. 

 
Vince:  Wow. 
 
Edmund: And they have actually statistically proven it just last year through 

their SAS survey. Ok. We’ll cover the next thing. It’s got this 
plaguing people around. Do you think, Vince, that technical skills 
aren’t a factor? 

 
Vince: I don’t deny that technical skills tend to scare people off in relation 

to Internet Marketing alright. But again I feel that you just need to 
learn the basic, the minimum amount of requirement. I would say 
that you should at least know how to put up a very simple web page 
and you must know how to upload stuff and thing like that. And to 
learn all these things, it’s not complicated at all.  

 
If you take for example, if you want to learn how to create a 
website, you know you need a front page, Microsoft Front Page. So 
what do you do? You just search for ‘front page tutorial’. That’s it. 
You know, in Google, I guarantee you you’d find tons of tutorials 
there and most of these tutorials have been written and refined to 
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make it as simple as possible and some of them include videos as 
well.  

 
So, I really don’t think it is that hard to learn the minimum basic, you 
see? So while that’s being said , I feel that once you have done 
your first project of Internet Marketing, what you can do is that you 
can actually outsource certain parts of these things. What I always 
tell people is that outsource what is not your call competency. 
Because at the end of the day, they can probably do it better, faster 
and cheaper than you.  
 
So whatever that you’re competent with, you keep that to yourself 
and you do that on your own while you outsource the rest of the 
things. And one thing I realize outsourcing is actually one of the 
important factors that determine your success because there’s only 
so much that you can do in a day, alone.  
 
So for me, I have 7-9 people working right now as I’m talking to you 
and Edmund as well. So I feel that technical skills is a requirement 
but it is not something that should stop anybody from doing Internet 
Marketing because I think there’s only a minimum requirement 
needed. That’s what I feel. What about you, Edmund? 

 
 
[11:21] 
 
 
Edmund: Yea I totally agree with you, Vince because my technical skills are 

quite minimal as well. The most I can do is to do basic HTML. 
Which means, in lay-man’s terms, I know how to create my own 
web pages and design simple graphics. So what I personally do to 
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compensate for my lack in technical skills is that I usually outsource 
as well as what Vince has suggested but I’m going to cover 
something else. if you do not have the deep pockets to outsource to 
other people like Vince is doing, you can resort to another method.  

 
You can actually do a joint venture with someone who can 
compensate your lack technical skills, right? Like what I’m going to 
do with Vince here right now for a project we’re coming up with. 
Because Vince is rich in technical skills and he has the man-power 
in that area whereas I don’t. But I do make up for some other areas 
like writing. Vince isn’t actually good at writing.  

 
Vince: Yea. That’s something I wanted to say. Sorry to interrupt. Just one 

point here which is; technical skills, most people think that it has got 
to do with HTML, uploading stuff and things like that. But for people 
like me, the writing skills is what I consider as something that 
scares me off as well, see?  

 
So besides outsourcing people to do the writing, I also do joint 
ventures with Edmund because he’s excellent in writing while I’m 
good in technical skills. So, this is how we could work on projects 
together and push it further, you see? So that’s something that I 
think listeners can consider doing as well besides just outsourcing 
as what Edmund has said.  

 
Edmund: Exactly. And when you want to do a joint venture, make sure you 

find someone who can actually cover what you lack whereas you 
prove your worth by providing what he or she can’t do as good as 
you do. So, this kind of people… Normally you can actually look for 
them at seminars because the Internet Marketing seminars.  
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There are like, some people going there. They may be just starting 
out like you but you can’t deny that some of them, there are quite a 
number of them who are probably from the IT background. That’s 
what I personally learned. You just pick up their name card, 
befriend them, and work things out. And perhaps if you actually 
manage, you can do a joint venture with them as an insider Joint 
Venture partner as well.  
 
And of course there are some risks in working with new people but I 
would trust your due diligence if you just actually do it to 
compensate in technical skills. So as a conclusion for this particular 
question; yes, both Vince and I agree that it’s important but it can 
easily be taken care of. 

 
Vince:  Yup. 
 
Edmund: Let’s cover the next one. Let’s see… what do you think of this? Is 

previous experience also a factor? 
 
Vince: Well, definitely not because I started with none anyway. In Internet 

Marketing, I started like 12 months ago and before that I knew 
nothing about Internet Marketing. But, you know… After 12 months 
I’ve made it this far. I think that the thing is that how determined you 
are that will actually see how far you can go in Internet Marketing. 
And I don’t think previous experience plays a role at all, definitely 
not. 

 
Edmund: Of course it can be very beneficial and advantageous. However it 

shouldn’t discourage anyone who is just starting out. Initially I was 
just scared myself because I will be competing up against people 
who published their bio saying that they’ve been doing XYZ for 10 
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years, they’ve been working for this company for how many years, 
how many decades.  

 
Maybe they’ll be there for the rest of their lifetime. It really 
intimidated me because for me I came from a background where I 
had only one full time job experience and I wasn’t working in 
anything to do with business or selling for that matter.  
 
I came from a background of working as ad office boy and most of 
the time I was spending in the warehouse and storeroom, you see? 
So it had nothing to do with selling or business negotiations at all. 
However, I personally think that it can be easily gained or 
compensated by spending more time and effort in investing into 
your education.  
 
For example, for people who probably take 1 or 2 years to on a 
business subject, you can actually accelerate your education and 
learning factor by spending more hours in a day in learning to write. 
I do not know about you, Vince, but personally; when I was starting 
out and when I first picked up skills on copywriting, I actually spent 
like at least easily 12 hours a day on learning how to write a sales 
copy and studying sales letters as well.  
 
Of course with the balance of time I was also doing other things for 
my business and Private Label Rights Gold launch because there 
was a lot to do for a one man show. I didn’t discount the importance 
of picking up new skills as well because I had nothing at all. I didn’t 
know about copy writing, I didn’t know about building up my mailing 
list, and a host of others to name. So can you please relate your 
own experience as well, Vince? 
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Vince: Yea. There’s one this I want to share as well which is; I started with 
no experience as well 12 months ago, alright? But what I did was 
that after attending the World Internet Summit last year, November, 
I came back home. That night itself I actually took the action to 
actually create my own first website and my first product. And the 
objective was to actually build a list.  
 
And one month later when I launched it, I actually got about 5,000 
subscribers in 30 days. And 5,000 subscribers list are bigger than 
some of the experienced marketers’ list who have spend like, 
maybe 12 months, or even longer in Internet Marketing. 

 
But I actually managed to do it on my first project and it happened 
within the first 30 days as well, you see? So, with no experience 
and all but what this goes to show you is that at the end of the day, 
experience helps but it is not required and if you take the necessary 
actions on what you have learned you could probably build 
something out of it and make it happen at the end of the day.  
 
The thing is that a lot of people don’t take the action. Even if they 
have experience, it doesn’t matter. The main thing is that it has got 
to do with taking action. That’s the most important factor. 

 
 
[17:42] 
 
 
Edmund: I definitely agree with that. Speaking of which, since probably this 

goes hand in hand as well. What do you think of business skills as 
well? Do you think it’s a factor for people to start up? 
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Vince: The business skill, yes. It plays a certain role in Internet Marketing 
because at the end of the day we’re talking about selling, the art of 
selling. Internet Marketing is just a different medium, you see? So I 
will say like, you know, selling skills, business and negotiations 
probably will be an advantage if you have it. But if you don’t, I think 
you can actually pick up as you go as well.  

 
I don’t come from a background which has selling skills as well. In 
fact, I am known as sort of the nerd or the geek back in school and 
college time. As you know geeks and nerds don’t socialize, right? 
And again, the nerd doesn’t talk to people and they like to be alone, 
you know?  
 
Reading books and playing their computer which is what I’m doing. 
So that’s how I got my technical skills. But business skills, no. but 
you know when you’re put into a certain situation; you just have to 
do it. When I first attended the World Internet Summit, frankly 
speaking, I didn’t talk to many people.  
 
The thing is that you got to just do it, you see? It comes down to the 
question; how badly you want it, you see? How badly you want it. I 
want it bad enough that I pushed myself to talk to people and that is 
how I actually got the idea of starting up my first site the night after I 
left the World Internet Summit last year.  
 
So if I did not speak to somebody, I may not have that idea and 
probably today I would not be talking to you. I’ll still be doing what 
I’ve been doing all this while. So it was that one simple 
conversation of less than 5 minutes with somebody, some other 
marketer that got me started of in Internet Marketing.  
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Business skill is good if you have it. But if you don’t, I think you’ll 
pick it up along the way as you come with it. And pick up some 
books from the book store. I think that helps in certain ways as well 
but talking to people really helps you to build your confidence as 
well. I think attending events would help as well in certain ways.  

 
Edmund: Yea it’s definitely a prerequisite to anyone who’s just starting on 

and I think that anyone who has just starting out requires the 
business skills the most actually because they have to build their 
way up. Vince also, although I came from a different background, I 
wouldn’t consider myself a geek or a nerd. I came from a 
background where business skills are actually non-existent at all. 
Therefore I didn’t develop at all, you see?  

 
And truth to tell, my business skills have been very, very terrible 
prior to trying the Internet Marketing scene. When I joined and I 
realized that, I was really lousy, I started investing into my selling 
skills on the arts of business and negotiation as well. And I did it all 
by taking regular trips to the book shops as well. Personally I would 
recommend going to any section in the finance and business 
management, or any books by Donald Trump which is my personal 
favorite. But bottom-line: anything in the business, management 
and finance for that matter.  
 
And actually there’s a lot to name but I’m sure when you visit the 
bookshop and look out for these names and check out the other 
authors by the side, I would recommend any of those.  
 
Be careful not to go on the information overload but do have the 
discipline of reading a book once a week like what I do actually. I 
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get a new book once a week. I’m thinking of actually hopping into 2 
a week because I really want to go crazy. 

 
Vince: Another thing is that if you’re not too sure what to take, go to 

amazon.com. Go the section Edmund told you, and look for the 
rating, the reviews or even the best seller in that section. Chances 
are that they are really good titles because if not, they won’t be 
ranked high up there as well and have good reviews as well.  

 
Edmund: Thanks for the recommendation as well. As a conclusion here, 

business skills are something you cannot go without. You go 
without it, I think you definitely won’t be able to survive whether 
online or offline.  

 
As for the next question that a lot of people are often wondering: “is 
number of years in experience a factor… or a barrier? Firstly I’d like 
to first address, I personally believe it is not a factor as well and 
Vince, what do you think about that? 

 
Vince: Well, definitely not. Like I said again, I’ve only been like 12 months 

in Internet Marketing. But besides me there are a lot of people are 
just spending 1 or 2 years in Internet Marketing and they are so 
successful, you see? So to use that as a reason for you not to be 
successful or not to take action, I think that’s really bad, in my 
opinion, alright?  

 
And a lot of people say that “I just got started. I’m a newbie. I’m a 
beginner.” These are just reasons that you make up for yourself not 
to take action or just giving yourself reason not to do it at all in the 
first place.  
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Edmund: Sounds like more of an excuse, actually. 
 
Vince:  Yup, precisely. So, definitely not a factor at all.  
 
Edmund: Yea, it’s definitely beneficial to have a number of years of 

experience tied under your belt. But I once had a conversation with 
an old mentor of mine last time although it had nothing to do with 
Internet Marketing. He told me that he also find very little relevance 
in the number of years as well to a degree. Like for example, there 
is someone who sweeps the floor for like 10 years versus someone 
who sweeps the floor for a year, there’s really not much difference 
because it’s really about continuous learning, alright?  

 
And there’s a keyword here; continuous learning. Same goes for 
probably clerks who work at a bank or any office environment; they 
do the same thing over and over again for a number of years just to 
make it sound impressive. But in actual fact, it’s not really 
impressive when you actually look at the continuous learning graph 
actually.  
 
So it’s not about putting the number of years and there’s this saying 
that goes; I just heard about it, it’s not about the number of years 
you put into your life, it’s about the life you put into the number of 
years. And if you’re serious about doing an Internet Marketing 
business and some people I know, they put it into life. 
 
Don’t put in the number of years, put in life. Vince and I; I would like 
to consider ourselves prime examples of this as well because I’ve 
only been in for 2 and a half years and Vince himself has done it 
more spectacularly by being it for like a year or so. But then to be 
fair, I started when I was 18; he started when he was 25, right?  
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Vince:  True. 
 
Edmund: But there are other people like this great guy I came to know 

recently. His name is Sean Wu, from Thailand. He did more than 
$100,000 in 2 weeks for one remarkable launch feat online and 
definitely the number of years is irrelevant as well. He started out 
with nothing as well. So that’s how we became good friends.  

 
Which comes to one final and last factor that a lot of people seem 
to actually neglect. It’s called attitude. I found out one thing very 
surprising. Vince, you’d definitely want to check this as well. Taking 
up this poll on SimonHodgkinson.com, whether they’d be 
interested, whether they like to buy or sell. And guess what. When I 
checked the poll results, the least results were *ta-da* mindset 
marketing.  
 
Which I’m actually very surprised as well because I think that’s the 
most important of all the factors we’ve covered so far – is THIS! 
What’s your take on that? 

 
 
[25:18] 
 
 
Vince: I totally, 101% agree with you on the fact that attitude is the number 

1 factor. I believe that this is the biggest factor that actually makes 
or breaks your Internet Marketing career. In fact, not just about 
Internet Marketing career. It’s just about your entire life regardless 
whether Internet Marketing or offline business. Without the right 
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attitude, you will not succeed at all. Let me further explain to you 
this.  

 
Number 1; it is about how determined you are or how badly you 
want something. Sometimes people just keep saying they want to 
be rich, they want to be successful. That’s all they ever do. They 
just keep telling that to people. But do they actually take the action? 
Do you see in one year after they tell you that, there is there any 
difference that they made in their life? Probably 98% of the time 
you don’t see anything happen with them.  
 
Reason is because they just don’t want it bad enough or they’re not 
just determined to make that happen. And another thing is that 
people give up too easily. Although I achieved certain successes in 
the last 12 months and Edmund has achieved success in the last 2 
and a half years; of course we are determined and we work real 
hard. We work like 20 hours a day and things like that.  
 
But sometimes people give up too easily. Doesn’t mean that if you 
don’t achieve results that you, how should I say it, that you want in 
the 2 year or 3 year span. It doesn’t mean that you’re not 
successful. It just means that sometimes it takes you a bit longer 
than you should to get there. Different people have different kinds 
of time line and stuff like that.  
 
Let me just share something with you; it’s that Bill Gates, Tiger 
Woods and those other multi-millionaire. Guess what? They are 
successful not because they’re geniuses. That’s the good news I 
want to tell you. It’s simply because they have been practicing the 
same thing over and over again for many, many years. And on 
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average, it takes a person 7 years to be super successful in what 
they do.  
 
So, if after 7 years you are still not successful in Internet Marketing 
after trying it over and over again, fulltime for 7 years, then yes, you 
can say that maybe Internet Marketing is not right for you. If not, 
keep going and keep doing it. You’ll definitely be successful one 
day.  

 
Edmund: Yea. Right. And I also personally place a lot of importance in 

attitude towards doing business. I noticed this in a lot of Internet 
Marketing blogs, especially the comments posted by probably the 
subscribers: it’s really interesting to note that for every 10 to 20 
comments there’s always bound to be quite a number of negative 
ones; saying like, they really have nothing good to say normally.  

 
Like, “I’m 40 years old or I’m 60 years old and things are not taking 
off for me.” And start complaining like “I’m disabled” or “I’m sick” 
and everything or “I’m broke”. I can go on forever on this but I think 
it should be dropped first because you’re already painting a bad 
credibility for yourself before you officially begin. So I’ll first 
discourage this kind of habit, I personally call them nonsense. I’m 
sorry to be hard but I think they’re really nonsense and I think this 
kind of bad habit should be dropped off immediately.  
 
Some ways to begin with, drop off announcing publicly about these 
problems, drop those. Everyone has their own set of problems and 
there’s nothing wrong with having them. It’s all a parcel in life. It’s 
really about how you deal with them. You may be financially 
challenged today or you may have personal or family problems as 
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well. When I began, it was no secret; I was pressured for money as 
well. I was really desperate, but more desperate to work things out.  
 
However I maintained a professional business relationship with my 
joint venture partners and pretty much kept that problem away from 
business. I’d just tell them some other time or when my mind has 
shifted away them. But I do not mix my personal or family problems 
with my business as well and that is the first way to begin with. So 
when you approach people for joint ventures, do not approach or 
drop personal problems on them because it is not for your potential 
partners to know.  
 
You want to develop a professional business relationship with 
them. The subject of attitude is very vast but I will definitely whole-
heartedly agree on one thing; that it is the most important factor of 
all the 6 we have actually discovered and yet it is also the least 
discussed about. But one thing for sure, before we actually wrap up 
the audio call, the objective of this call is that we want to motivate 
you that most of these factors, some of them may be relevant, 
some of them not so and some of them not even at all.  
 
One thing for sure, we can form to a safe conclusion that whatever 
you think is right, you’re probably definitely right about it. As we 
draw to a close end, both Vince and I have personally met up not 
too long ago and I’d love to tell you more about this. Because the 
both of us are concerned with the multiple changes in the marketing 
landscape, and although we do listen to success stories every now 
and then, which it’s a really good thing.  
 
The thing is that a lot of failure stories have always gone unheard of 
and only God knows how many of those are out there. While we 
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may not be able to offer our coaching program or seminars; ok 
seminars for Vince actually, we may not be offering coaching 
program at this time of writing. However, we want to take it a step 
further by going all the way out to reach to your doorstep through 
our next project, The Internet Marketing Guerilla. You can check it 
out at www.IMGuerilla.com.  
 
We have a very important message for you over there. It’s in the 
form of a comic strip. I won’t say any further here because I’d really 
like you to check it out and find out it can actually help you out 
further. It may not be in the form of a seminar but it’s going to be 
something really big and I believe that no one else has actually 
done it before. One thing for sure, what’s really most important for 
you is that you can really change the way you do business starting 
now and you believe in Internet Marketing acceleration. Any final 
words, Vince? 
 

Vince: Well, you have said it very well. All the factors and reasons people 
give themselves for not being successful. Well, we have covered 
them all and we have shown you all the proof that, these are not 
factors or reasons you should give yourselves. So, check out 
www.IMGuerilla.com. We have something amazing for you and 
that will definitely change the way you do business and the way you 
think. 

 
Edmund:  Ok and we hope that Vince and I have encouraged you to achieve 

greater heights in your Internet Marketing success as well and that 
we have motivated you in more ways than one! 

 
[32:18] 

http://www.imguerilla.com/?aff_id=20
http://www.imguerilla.com/?aff_id=20
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Attention: This is *Time Sensitive* So Don’t Miss It Out… 
 

SOMETHING BIG IS COMING 
Mark 7th January 2008 on Your Calendar! 

 
 

Year 2008 is going to be YOUR year. 

 
Because for the first time ever, technical skills, age, geographic location, and 

number of years in experience are no longer a factor. You will be your own brand of high 
profile, mega wealthy Internet Marketing Guerilla... 
 

... Rivaling companies on the Internet Marketing platform and annihilating your 
competitors without mercy (and some gurus while you're at it). 
 
You've heard us alright. 
 

Something *BIG* is about to come and change the way you do business 

forever - just as it had changed the fortunes for these problematic, financially-challenged 
individuals... 
 
 

Click Here To Find Out More 
 

Warning! Discover how you can join the top 5% of the world’s Marketing Top 
Guns before 7th January 2008 and kick start the New Year with a *BIG* Bang… or risk 
getting squished by your competitors! 

 

Remember… finally this is YOUR chance to be part of the next ELITE 
generation of critically acclaimed, profit-making Internet 'celebrity'! 

NO technical knowledge and years of experience required. 
 

http://www.imguerilla.com/?aff_id=20

